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OUR BRANDMARK
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Brandmark Usage

UNITED WAY BRANDMARK

holding device is a simple rectangular shape 

Note:
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Brandmark Usage

LOGO USAGE
Full Color

Note:

elements to its presentation.

protected. Always display the registered trademark 

Pantone 
287 C

Pantone 
659 C

Pantone 
179 C

Pantone 
143 C
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Brandmark Usage

LOGO USAGE
Control Box

surrounds the logo. It is used to create 
separation when the logo is placed on colored 

logo color options. The control box should 
never be removed.

each medium.

Control Box
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Brandmark Usage

Special Use

One-Color

is still present in these one-color solutions.

One-color blue brandmark

used when United Way Blue is the only 

One-color black brandmark

color selection.

Note: 

LOGO USAGE

United Way of Anytown

United Way of Anytown

United Way of Anytown

United Way of Anytown

One-color white special use

United Way of Anytown
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Brandmark Usage

MINIMUM SIZE 
90 PIXELS OR 1.25” wide

Special Usage
MINIMUM SIZE

.75” wide

One Color
MINIMUM SIZE

.75” wide

CLEAR SPACE & MINIMUM SIZE
Clear Space

Minimum Size

Note: 

and height 

circle
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Brandmark Usage

UNACCEPTABLE USES

standards presented in these guidelines. 
The examples on this page illustrate some 

on pages 26-32.

Note: 
Never attempt to redraw or rescale the brandmark 
or add other graphic elements to its presentation. 

protected. Always display the registered trademark 
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Brandmark Usage

Social engagement happens primarily on 

Note: 
Social media brandmarks are to be used for social 
media applications only. Use of social media 
brandmarks for any other application is not permitted. 

SOCIAL MEDIA & SPECIAL-USE BRANDMARKS

Instagram and Twitter.

United Way

United Way of Anytown

United Way

United Way of Anytown

United Way

United Way of Anytown

United Way

United Way of Anytown

Correct: Correct:

Incorrect: Incorrect:
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Brandmark Usage

In certain circumstances it is allowed to use 

element. 

A few general rules to follow:
It should always appear with the United Way 

Note: 
For questions on usage, ASK UNITED WAY:
https://online.unitedway.org/questions

SPECIAL-USE BRANDMARK ELEMENTS

visual interest in design materials.

Special-use anniversary mark (locked up with full 
United Way brandmark):

Design Examples:

Watermarked on a stationery package:

Celebrating 135 years of helping communities.
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SUPPORTING ELEMENTS
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Supporting Elements

LIVE UNITED TAGLINE

“LIVE UNITED”

messaging component and a visual piece.

Full Color

One-color
When reproduction constraints prevent the use 
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Supporting Elements

LIVE UNITED CLEAR SPACE

the United Way logo.



38

Supporting Elements

COLOR PALETTE

United Way Color 
Palette
The United Way color palette is comprised 

reproducing the United Way colors in a variety 

Grayscale

Digital Accent Colors

Pantone 287 C

*WCAG compliant

*WCAG compliant

Black at 70%

*WCAG compliant

*WCAG compliant

Black at 30%

CCCCCC

*WCAG compliant

*WCAG compliant

Black at 10%

E1E1E1

*WCAG compliant

F57814
*WCAG compliant

Black at 2%

F7F7F7

Pantone 659 C

or 287C at 52% 

Pantone 179 CPantone 143 C
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Supporting Elements

COLOR PALETTE

United We Win.
It is important that United Way local 

communications across various media types 
and materials. Using colors consistently in 

our programs. 

Note:

Pantone 659 C

or 287C at 52% 

Black at 50%Pantone 143 C White

United We Win Colors

United We Win

colors with yellow used to accent. This palette 
should be used in “win” layouts only.



40

Supporting Elements

EXTENDED COLOR PALETTE

United Way Extended 
Color Palette 

An expanded color palette that includes darker 

• Charts and Graphs where there are more 
than the 4 primary colors needed

•

• Powerpoints and presentations where 
alternate colors are needed

Pantone 287 C

Pantone 288 C

Pantone 659 C

Pantone 660 C

Pantone 179 C

Pantone 180 C

Pantone 287 C at 75% Pantone 658 C at 75% Pantone 179 C at 75%Pantone 143 C at 75%

Pantone 143 C

Pantone 144 C

Pantone 287 C at 50% Pantone 658 C at 50% Pantone 179 C at 50%Pantone 143 C at 50%

Pantone 658 C at 25%Pantone 287 C at 25% Pantone 179 C at 25%Pantone 143 C at 25%

Extended Color Palette —
Shades Darker
(Use only when additional
colors or shades are needed)

Extended Color Palette —
Shades Lighter
(Use only when additional
colors or shades are needed)

Primary Colors
(For reference - color values 
shown on page 38)
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Supporting Elements

COLOR PALETTE

United Way — General 
Branding

United Way logo. Blue and white serve as the 

When a piece is not specific to the “fight” call to action or the “win” celebration of success, 
the general United Way color palette should be utilized.

Note: 
The extended color palette should be used when 
more colors are required and never in place of the 
primary color palette.
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Supporting Elements

TYPOGRAPHY

convey a personality that is consistent with the 

To download or update the free fonts visit:

Note: 

Google. It is recommended that all

Note: 

LEAGUE GOTHIC REGULAR

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ 

1234567890$%&(.,:’ ” / !?)

Roboto Light
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ 

1234567890$%&(.,:’ ” / !?)

Roboto Bold
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ 

1234567890$%&(.,:’ ” / !?)

Roboto Condensed Bold
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ 

1234567890$%&(.,:’ ” / !?)
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Supporting Elements

TYPOGRAPHY USAGE

collateral and marketing materials. 

Headlines

communications to draw attention to 

Headings

Subheadlines

communications.

Body Copy

THIS IS A HEADLINE.

THIS IS A HEADLINE.

This is a headline.

This is a subheadline.

THIS IS A HEADING.
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Supporting Elements

SUBSTITUTE TYPOGRAPHY

Arial Regular

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ 

1234567890$%&(.,:’ ” / !?)

Arial Bold

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890$%&(.,:’ ” / !?)

Impact

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ 

1234567890$%&(.,:’ ” / !?)
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Supporting Elements

SUBSTITUTE TYPOGRAPHY USAGE

only when 

Headlines

communications to draw attention to 

Subheadlines

marketing communications.

Body Copy

THIS IS A HEADLINE.

THIS IS A HEADLINE.

This is a headline.

This is a subheadline.

This is body copy.
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